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CREATING YOUR PAY-PER-CLICK AD CAMPAIGN (Google Adwords) 

 
 
 

•    Google Adwords (80% of searches), Yahoo, MSN/Bing, more 
 
 _____________________________________________________  
 

• Landing Page. The most important element of your online marketing campaign. You  
   can bring visitors to your site all day long. But if it’s not engaging them—moving them 
   toward the action you expect, then your marketing dollars will be wasted. 
   ... Test different designs: add testimonials, pricing, etc.   
(Google’s Website Optimizer help test different web pages.)  

• Keyword Research. 2nd most important step.  And... It never ends! 
(Use Google’s KW Tool, WordTracker... But start with what you already know) 
 

• Competitive Analysis. Keep your eye on the competition when creating/refining 
    your campaign.  
 

• ADGROUPS... Tightly defined. Limit to a few, or even one, keyword per adgroup. 
 

• Keyword Matching Options... Broad, exact, phrase, negative. Start out using broad,  
   exact, and phrase, to test which keyword performs the best per each matching option. 
 

• Target locally, by zip code. Demographic targeting (content) available, too. 
 

• Run ads certain time of day and/or day of week. 
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KEYWORD EXAMPLES for one adgroup [Birth Announcements]: 
 
INITIAL KEYWORD LIST: 
“birth announcements” 
"boy birth announcements" 
"baby girl birth announcements" 
"baby boy birth announcements" 
"custom birth announcements" 
"birth announcements cards" 
"baby birth announcements" 
"picture birth announcements" 
"twins birth announcements" 
"unique birth announcements" 
"triplet birth announcements" 
"sports birth announcements" 
"designer birth announcements" 
"girl birth announcements" 
"christmas birth announcements" 
"creative birth announcements" 
"fun birth announcements 
"twin birth announcements" 
"birth announcements for boys" 
"birth announcements for girls" 
"affordable birth announcements" 
"find birth announcements" 
"cute birth announcements" 
"religious birth announcements" 
"christian birth announcements" 
 
FINAL KEYWORD LIST (highest Click Through Rate):   CREATED A NEW ADGROUP FOR RELIGIOUS THEMES: 
 
"birth announcements"        "religious birth announcements" 
"boy birth announcements"       "christian birth announcements" 
"girl birth announcements"        
"boy birth announcements" 
"baby girl birth announcements" 
"baby boy birth announcements" 
"custom birth announcements" 
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_________________________________________________________________________________________________________ 

 

 
1. Keywords: Therapist and Therapy (broad  or 

phrase match). Any time a search is performed 
using either of those words, my ad has the 
chance of being shown.  But we don’t want to 
show for ALL ads relating to Therapy. 

 
2. Use Negative Keywords to block your ads from 

showing during unwanted searches, for 
example, if someone searched the term: Amino 
Acid Replacement Therapy, you’d want to 
enter the negative term “amino”, to ensure that 
no future searches of the like would trigger 
your ad.   


